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Table 1 
 
      Third Eye Strategies                                            National Conservative Voters                                                         January 2011 
 
 
                                            QA. Registered to Vote.  QB. Ideology.  Q1. How Well "Tea Party Supporter" Describes. 
                                             Q2. Agreement with Statement about Reducing $ and Troop Commitment in Afghanistan. 
 
 
                               Banner 1 
                                 
                                                  REGION               SEX                 AGE                    SEX & AGE          MILITARY/VET   TEA PARTY SUPPORT 
                                         ========================  ============  ========================  ========================  ============  ================== 
                                         NORTH-        MID-                                                 ****MEN**** ***WOMEN***                ****WELL****   NOT 
                                 TOTAL    EAST  SOUTH  WEST  WEST    MEN  WOMEN   18-34 35-49 50-64  65+     <45   45+   <45   45+     YES    NO    VERY  TOTAL  WELL 
                                ------- ------- ----- ----- ----- ------- ----- ------- ----- ----- ----- ------- ----- ----- ----- ------- ----- ------- ----- ----- 
 
      Total                        1000     174   386   231   210     530   470     224   274   280   199     240   278   178   282     254   716     211   550   399 
                                   100%    100%  100%  100%  100%    100%  100%    100%  100%  100%  100%    100%  100%  100%  100%    100%  100%    100%  100%  100% 
 
      QA. REGISTERED                                                                                                                                                  
             TO VOTE            
      Yes                          100%    100%  100%  100%  100%    100%  100%    100%  100%  100%  100%    100%  100%  100%  100%    100%  100%    100%  100%  100% 
                                                                                                                                                                      
      QB. IDEOLOGY                                                                                                                                                    
      Conservative                 100%    100%  100%  100%  100%    100%  100%    100%  100%  100%  100%    100%  100%  100%  100%    100%  100%    100%  100%  100% 
                                                                                                                                                                      
      Q1. HOW WELL "TEA PARTY                                                                                                                                         
         SUPPORTER" DESCRIBES   
      Very Well                     21%     21%   20%   17%   27%     24%   18%     24%   19%   26%   13%     26%   21%   21%   17%     20%   21%    100%   38%       
      Somewhat Well                 34%     34%   35%   33%   32%     33%   35%     28%   35%   35%   38%     29%   38%   29%   38%     40%   32%           62%       
      Not too Well                  23%     25%   21%   22%   25%     22%   23%     29%   21%   20%   23%     25%   19%   27%   22%     19%   24%                 57% 
      Not Well at All               17%     14%   19%   20%   13%     17%   17%     12%   21%   14%   21%     16%   18%   18%   17%     14%   18%                 43% 
      (DK/Refused)                   5%      5%    4%    8%    3%      4%    6%      6%    3%    5%    5%      4%    4%    6%    6%      7%    4%                     
                                                                                                                                                                      
      TOTAL WELL                    55%     55%   56%   50%   59%     57%   53%     53%   54%   61%   51%     55%   59%   50%   55%     60%   53%    100%  100%       
      TOTAL NOT WELL                40%     39%   40%   42%   38%     39%   41%     41%   42%   34%   44%     41%   37%   44%   39%     33%   42%                100% 
                                                                                                                                                                      
      Q2. AGREE THAT US CAN                                                                                                                                           
       REDUCE AFGH COMMITMENT   
      Strongly Agree                29%     32%   25%   27%   33%     28%   29%     29%   31%   29%   24%     29%   27%   25%   31%     30%   28%     38%   28%   31% 
      Somewhat Agree                28%     27%   32%   27%   25%     26%   30%     27%   29%   27%   30%     28%   25%   31%   29%     27%   29%     16%   27%   29% 
      Somewhat Disagree             21%     22%   20%   23%   21%     23%   19%     21%   22%   24%   15%     23%   23%   20%   18%     22%   22%     22%   24%   18% 
      Strongly Disagree             12%     13%   12%   11%   14%     13%   11%     11%   10%   15%   14%      9%   17%   12%   12%     14%   12%     17%   14%    9% 
      (DK/Refused)                  10%      6%   11%   12%    7%      9%   11%     11%    8%    5%   17%     11%    7%   11%    9%      6%    9%      7%    7%   12% 
                                                                                                                                                                      
      TOTAL AGREE                   57%     59%   57%   54%   58%     54%   59%     57%   60%   56%   54%     57%   53%   57%   61%     57%   57%     54%   55%   60% 
      TOTAL DISAGREE                34%     35%   32%   34%   35%     37%   30%     32%   32%   40%   29%     32%   40%   32%   30%     36%   33%     39%   38%   27% 
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                                            QA. Registered to Vote.  QB. Ideology.  Q1. How Well "Tea Party Supporter" Describes. 
                                             Q2. Agreement with Statement about Reducing $ and Troop Commitment in Afghanistan. 
 
 
                                                                          Banner 2 
                                                                           
                                                                                         TEA PARTY/SEX        WAR WORTH IT 
                                                                                    ========================  ============ 
                                                                                     *TEA PARTY* *OTHER CON* 
                                                                            TOTAL     MEN  WOMEN  MEN  WOMEN    YES    NO 
                                                                           ------- ------- ----- ----- ----- ------- ----- 
 
                                                 Total                        1000     301   249   229   221     461   391 
                                                                              100%    100%  100%  100%  100%    100%  100% 
 
                                                 QA. REGISTERED                                                            
                                                        TO VOTE            
                                                 Yes                          100%    100%  100%  100%  100%    100%  100% 
                                                                                                                           
                                                 QB. IDEOLOGY                                                              
                                                 Conservative                 100%    100%  100%  100%  100%    100%  100% 
                                                                                                                           
                                                 Q1. HOW WELL "TEA PARTY                                                   
                                                    SUPPORTER" DESCRIBES   
                                                 Very Well                     21%     41%   35%                 19%   25% 
                                                 Somewhat Well                 34%     59%   65%                 42%   29% 
                                                 Not too Well                  23%                 51%   50%     19%   24% 
                                                 Not Well at All               17%                 39%   37%     16%   19% 
                                                 (DK/Refused)                   5%                 10%   13%      4%    3% 
                                                                                                                           
                                                 TOTAL WELL                    55%    100%  100%                 61%   53% 
                                                 TOTAL NOT WELL                40%                 90%   87%     35%   43% 
                                                                                                                           
                                                 Q2. AGREE THAT US CAN                                                     
                                                  REDUCE AFGH COMMITMENT   
                                                 Strongly Agree                29%     28%   27%   28%   31%     13%   51% 
                                                 Somewhat Agree                28%     25%   30%   28%   31%     28%   29% 
                                                 Somewhat Disagree             21%     26%   22%   19%   15%     30%   13% 
                                                 Strongly Disagree             12%     14%   14%   12%    8%     20%    4% 
                                                 (DK/Refused)                  10%      7%    7%   12%   15%      8%    3% 
                                                                                                                           
                                                 TOTAL AGREE                   57%     53%   57%   57%   62%     41%   80% 
                                                 TOTAL DISAGREE                34%     41%   36%   31%   24%     51%   17% 
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                                       Q3. Worry about Costs of the War.  Q4. Description of View of the War.  Q5. War Worth Fighting. 
 
 
                               Banner 1 
                                 
                                                  REGION               SEX                 AGE                    SEX & AGE          MILITARY/VET   TEA PARTY SUPPORT 
                                         ========================  ============  ========================  ========================  ============  ================== 
                                         NORTH-        MID-                                                 ****MEN**** ***WOMEN***                ****WELL****   NOT 
                                 TOTAL    EAST  SOUTH  WEST  WEST    MEN  WOMEN   18-34 35-49 50-64  65+     <45   45+   <45   45+     YES    NO    VERY  TOTAL  WELL 
                                ------- ------- ----- ----- ----- ------- ----- ------- ----- ----- ----- ------- ----- ----- ----- ------- ----- ------- ----- ----- 
 
      Total                        1000     174   386   231   210     530   470     224   274   280   199     240   278   178   282     254   716     211   550   399 
                                   100%    100%  100%  100%  100%    100%  100%    100%  100%  100%  100%    100%  100%  100%  100%    100%  100%    100%  100%  100% 
 
      Q3. WORRY ABOUT                                                                                                                                                 
       COSTS OF THE WAR         
      Very Worried                  34%     32%   31%   39%   35%     32%   36%     30%   34%   35%   37%     30%   34%   27%   41%     37%   33%     36%   33%   35% 
      Somewhat Worried              37%     39%   41%   34%   33%     35%   39%     45%   39%   32%   34%     43%   29%   45%   36%     32%   39%     27%   34%   41% 
      Not too Worried               18%     21%   18%   15%   20%     22%   15%     16%   17%   19%   22%     17%   25%   16%   14%     21%   18%     22%   23%   13% 
      Not Worried at All             6%      6%    5%    6%    6%      7%    4%      2%    6%   10%    2%      5%    8%    3%    5%      6%    6%     11%    6%    5% 
      (Don't Know)                   5%      1%    6%    7%    5%      4%    6%      7%    5%    4%    5%      5%    3%    8%    4%      4%    4%      5%    3%    6% 
                                                                                                                                                                      
      TOTAL WORRIED                 71%     71%   71%   72%   68%     67%   75%     75%   73%   67%   72%     73%   63%   72%   77%     69%   72%     63%   67%   76% 
      TOTAL NOT WORRIED             24%     28%   23%   21%   26%     29%   19%     18%   23%   30%   23%     21%   34%   20%   19%     27%   23%     32%   30%   18% 
                                                                                                                                                                      
      Q4. BEST DESCRIBES VIEW                                                                                                                                         
      Continue current              24%     25%   26%   20%   23%     26%   21%     18%   23%   29%   24%     20%   32%   20%   21%     30%   22%     28%   28%   18% 
       troop level              
      Reduce troops                 39%     39%   37%   37%   44%     36%   42%     36%   48%   35%   36%     37%   35%   47%   40%     37%   40%     34%   37%   43% 
      Leave ASAP                    27%     26%   24%   32%   27%     28%   26%     34%   22%   26%   27%     32%   24%   24%   27%     24%   28%     28%   27%   27% 
      (Don't Know)                  11%     11%   13%   11%    7%     11%   11%     12%    8%   10%   13%     11%    9%    9%   11%     10%    9%      9%    8%   12% 
                                                                                                                                                                      
      Q5. WAR WORTH FIGHTING                                                                                                                                          
      Worth Fighting                46%     40%   49%   40%   52%     49%   42%     37%   51%   49%   46%     44%   54%   42%   42%     55%   43%     42%   51%   41% 
      Not Worth Fighting            39%     44%   35%   46%   35%     39%   39%     48%   35%   36%   41%     45%   35%   39%   40%     33%   42%     45%   38%   43% 
      (Don't Know)                  15%     16%   16%   14%   13%     11%   18%     15%   14%   16%   14%     11%   11%   20%   17%     12%   14%     13%   11%   16% 
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                                       Q3. Worry about Costs of the War.  Q4. Description of View of the War.  Q5. War Worth Fighting. 
 
 
                                                                          Banner 2 
                                                                           
                                                                                         TEA PARTY/SEX        WAR WORTH IT 
                                                                                    ========================  ============ 
                                                                                     *TEA PARTY* *OTHER CON* 
                                                                            TOTAL     MEN  WOMEN  MEN  WOMEN    YES    NO 
                                                                           ------- ------- ----- ----- ----- ------- ----- 
 
                                                 Total                        1000     301   249   229   221     461   391 
                                                                              100%    100%  100%  100%  100%    100%  100% 
 
                                                 Q3. WORRY ABOUT                                                           
                                                  COSTS OF THE WAR         
                                                 Very Worried                  34%     31%   35%   33%   37%     23%   50% 
                                                 Somewhat Worried              37%     33%   36%   39%   42%     38%   35% 
                                                 Not too Worried               18%     27%   19%   15%   10%     28%   10% 
                                                 Not Worried at All             6%      8%    4%    6%    4%      9%    3% 
                                                 (Don't Know)                   5%      2%    5%    8%    7%      2%    2% 
                                                                                                                           
                                                 TOTAL WORRIED                 71%     63%   72%   72%   79%     61%   85% 
                                                 TOTAL NOT WORRIED             24%     35%   24%   20%   14%     37%   13% 
                                                                                                                           
                                                 Q4. BEST DESCRIBES VIEW                                                   
                                                 Continue current              24%     29%   27%   22%   13%     44%    5% 
                                                  troop level              
                                                 Reduce troops                 39%     35%   39%   37%   47%     43%   31% 
                                                 Leave ASAP                    27%     27%   27%   28%   24%      5%   60% 
                                                 (Don't Know)                  11%      9%    7%   13%   16%      8%    4% 
                                                                                                                           
                                                 Q5. WAR WORTH FIGHTING                                                    
                                                 Worth Fighting                46%     53%   49%   45%   36%    100%       
                                                 Not Worth Fighting            39%     40%   35%   38%   43%          100% 
                                                 (Don't Know)                  15%      7%   16%   17%   21%               
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                                                                  Q6. Sex.  Q7. Age.  Q8. Military Service. 
 
 
                               Banner 1 
                                 
                                                  REGION               SEX                 AGE                    SEX & AGE          MILITARY/VET   TEA PARTY SUPPORT 
                                         ========================  ============  ========================  ========================  ============  ================== 
                                         NORTH-        MID-                                                 ****MEN**** ***WOMEN***                ****WELL****   NOT 
                                 TOTAL    EAST  SOUTH  WEST  WEST    MEN  WOMEN   18-34 35-49 50-64  65+     <45   45+   <45   45+     YES    NO    VERY  TOTAL  WELL 
                                ------- ------- ----- ----- ----- ------- ----- ------- ----- ----- ----- ------- ----- ----- ----- ------- ----- ------- ----- ----- 
 
      Total                        1000     174   386   231   210     530   470     224   274   280   199     240   278   178   282     254   716     211   550   399 
                                   100%    100%  100%  100%  100%    100%  100%    100%  100%  100%  100%    100%  100%  100%  100%    100%  100%    100%  100%  100% 
 
      Q6. SEX                                                                                                                                                         
      Men                           53%     48%   51%   55%   58%    100%           58%   54%   53%   47%    100%  100%                 56%   51%     59%   55%   52% 
      Women                         47%     52%   49%   45%   42%          100%     42%   46%   47%   53%                100%  100%     44%   49%     41%   45%   48% 
                                                                                                                                                                      
      Q7. AGE                                                                                                                                                         
      18-24                          6%      6%    4%    8%    8%      6%    6%     27%                       13%         16%            4%    7%      5%    5%    6% 
      25-29                          8%     11%    6%    8%    8%      9%    6%     35%                       21%         16%            4%   10%      9%    7%   10% 
      30-34                          9%     10%    7%   11%    9%      9%    8%     38%                       20%         21%            2%   11%     12%   10%    7% 
      35-39                         10%      4%   11%   10%   11%     10%    9%           35%                 22%         25%            4%   10%      9%    9%   11% 
      40-44                         10%      8%   10%    9%   11%     11%    8%           36%                 24%         22%            6%   11%     12%    9%   10% 
      45-49                          8%      7%    7%    7%   11%      7%    9%           30%                       13%         15%      9%    8%      4%    8%    8% 
      50-54                         10%     12%    8%    9%   11%     10%    9%                 34%                 20%         15%     11%    9%      8%   10%    8% 
      55-59                         11%     12%    9%   15%    7%     11%   10%                 38%                 21%         17%     12%   10%     12%   11%   11% 
      60-64                          8%     11%    8%    7%    6%      6%   10%                 28%                 12%         16%     10%    7%     15%   10%    4% 
      65-69                         10%     10%   12%    8%    9%      9%   12%                       51%           17%         19%     17%    8%      7%   10%   12% 
      70+                           10%      6%   14%    8%    7%      9%   11%                       49%           17%         18%     20%    6%      5%    9%   11% 
      (Refused)                      2%      3%    4%    *%    1%      2%    2%                                                          2%    2%      3%    2%    2% 
                                                                                                                                                                      
      Q8. MILITARY SERVICE                                                                                                                                            
      Active Service                 5%      2%    4%    6%    9%      4%    6%      6%    5%    5%    3%      3%    5%    9%    4%     20%            4%    6%    3% 
      Veteran                       20%     24%   21%   17%   19%     23%   18%      4%   12%   25%   44%      5%   38%    8%   25%     80%           20%   22%   18% 
      Neither                       72%     73%   71%   74%   69%     69%   74%     89%   77%   69%   51%     87%   55%   81%   70%          100%     73%   70%   76% 
      (DK/Refused)                   3%      1%    4%    3%    3%      4%    2%      *%    6%    1%    1%      4%    2%    3%    1%                    3%    2%    3% 
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                                                                  Q6. Sex.  Q7. Age.  Q8. Military Service. 
 
 
                                                                          Banner 2 
                                                                           
                                                                                         TEA PARTY/SEX        WAR WORTH IT 
                                                                                    ========================  ============ 
                                                                                     *TEA PARTY* *OTHER CON* 
                                                                            TOTAL     MEN  WOMEN  MEN  WOMEN    YES    NO 
                                                                           ------- ------- ----- ----- ----- ------- ----- 
 
                                                 Total                        1000     301   249   229   221     461   391 
                                                                              100%    100%  100%  100%  100%    100%  100% 
 
                                                 Q6. SEX                                                                   
                                                 Men                           53%    100%        100%           57%   53% 
                                                 Women                         47%          100%        100%     43%   47% 
                                                                                                                           
                                                 Q7. AGE                                                                   
                                                 18-24                          6%      5%    5%    8%    7%      6%    6% 
                                                 25-29                          8%      9%    5%   10%    8%      4%   13% 
                                                 30-34                          9%     10%   10%    8%    6%      8%    9% 
                                                 35-39                         10%     10%    9%   10%   10%     10%    8% 
                                                 40-44                         10%     11%    7%   11%   10%     11%    9% 
                                                 45-49                          8%      7%   10%    7%    8%      9%    7% 
                                                 50-54                         10%     10%   10%   11%    7%     11%    8% 
                                                 55-59                         11%     12%    9%   10%   11%     10%   11% 
                                                 60-64                          8%      8%   13%    3%    6%      8%    7% 
                                                 65-69                         10%      9%   11%    8%   13%     11%   11% 
                                                 70+                           10%      8%    9%   10%   13%      9%   10% 
                                                 (Refused)                      2%      2%    2%    3%    3%      3%    1% 
                                                                                                                           
                                                 Q8. MILITARY SERVICE                                                      
                                                 Active Service                 5%      5%    8%    3%    4%      6%    4% 
                                                 Veteran                       20%     25%   18%   20%   18%     25%   17% 
                                                 Neither                       72%     67%   72%   72%   76%     67%   78% 
                                                 (DK/Refused)                   3%      3%    2%    6%    2%      2%    1% 
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